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Introduccion/ introduction

 Cambios de comportamientos
e Criterios provenientes de la crisis sanitaria
* Aplicacion de estrategias empresas de la ciudad de Pto Montt.

* Changes in behavior
* Criteria from the health crisis
* Application of business strategies in the city of Pto Montt.



Objetivos de la investigacidon / Research objectives

o ldentificar los cambios en los patrones de consumo de los bienes basicos
de primera necesidad alimenticia.

Identify changes in consumption patterns of basic food staples.

e Analizar los factores que explican los patrones de consumo en los bienes de
primera necesidad en tiempo de pandemia.

Analyze the factors that explain consumption patterns of basic necessities in
times of pandemic.



* Proponer estrategias de mercado basadas en los factores que afectan los patrones
de consumo que puedan ser aplicadas en las empresas con el fin de que estas
puedan reforzarse, expandirse y/o redistribuirse en tiempo de pandemia pudiendo
satisfacer de forma correcta las necesidades de sus clientes.

Propose market strategies based on the factors that affect consumption patterns that can be
applied in companies so that they can be reinforced, expanded and / or redistributed in times of

pandemic, being able to correctly satisfy the needs of their customers.



Justificacion Investigacion/ Research Justification

* Conveniencia

* Relevancia Social

* Implicaciones Practicas
e Valor Tedrico

* Convenience

e Social relevance

* Practical Implications
* Theoric value
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Metodologia / Methodology

Método mixto secuencial exploratorio
Tamaio de |la poblacién: 245.902 habitantes
Muestra: 272 habitantes y consumidores de Puerto Montt.

R

Exploratory sequential mixed method
Population size: 245,902 inhabitants
Sample: 272 inhabitants and consumers of Puerto Montt

Vil



1° Fase Cualitativa

éComo han cambiado sus patrones de consumo de alimentos durante la pandemia'y
cuales son los alimentos que mas han cambiado su consumo en su grupo familiar?
¢Qué factores han afectado sus patrones de consumo de alimentos?

éCuales son sus percepciones sobre la pandemia en general y como lo ha vivido?

1st Qualitative Phase

How have your food consumption patterns changed during the pandemic and what are
the foods that have changed your consumption the most in your family group?

What factors have affected your food consumption patterns?

What are your perceptions of the pandemic in general and how have you experienced it?



Resultados Cualitativos / Qualitative results
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Modelo Tedrico Conceptual Complementado/
Complemented Conceptual Theoretical Model
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Modelo de regresion de los factores de consumo de alimentos en

Pandemia.
Regression model of food consumption factors in Pandemic.

Variables Coeflicients | P-Value

Constant -0,728 0.02
FPCAZ2 "consumption habit" -0,141 0.015
FFEC1 "unemployment" -0,157 0.011
FFSC2 "normal everyday life" -0,089 0.09
FFMK1 "food price" 0,454 0.000
FFMK?2 "food preference" 0,172 0.001
FFPS1 "pandemic sentiments" 0,186 0.001
FSDE3 "the consumer is between 31 and 40 years old" 0,308 0.014
FSDO1 "the consumer is a student" 1,159 0.000
FSDO2 "the consumer is student and worker" 0,831 0.009
FSDO3 "the consumer is a dependent worker" 0,65 0.035
FSDO4 "the consumer is an independent worker" 0911 0.006
FSDOS5 "the consumer is unemployed" 0,95 0.004
FECI1 "the consumer receives income less than $ 320,000" -0,378 0.007
Coefficient of determination, R2 = (0.356

Standard error = 0.8221




Economic factor
Affirmations against une mployment:

FEC2:1 was fired from my job due to the
pandemic.

FEC3: Some member of my family nucleus
has lost his job due to the Pandemic

FEC6: The pandemic made it more difficult
for you to get a new job.

Dichotomous variables: FECI1: The

consumer receives an income of less than $
320,000. (- 0.378)

Social Factor
Normal everyday life statements:

FSC4: During the pandemic I have shared
with my friends

FSC6: The pandemic has not affected my
daily life

Marketing Factor
Pricing claims:

FMK1: T highly value the food offers and
promotions that are presented to me, thus
increasing my consumption of those foods.

FMK3: My diet during the pandemic has been
affected due to the rise in prices of the food
that I eat regularly.

FMKS: During the Pandemic, food prices
have increased.

FMKG6: There is a greater difficulty in
acquiring food due to the Pandemic.

Food preference claims:

FMK2: Due to the pandemic I have increased
and / or preferred the consumption of
products that can reach my house.

FMK4: I have maintained my purchasing
preference and loyalty to a food brand in
times of pandemic.

(+0.454)

(+0.172)

Psychological Factor Affirmations
regarding feelings : FFPS2: During the
pandemic I have been carried away by fear.
FFPS3:1 have felt oversized with feeling
catastrophic from the pandemic. FFPS6: I have
felt depressed, feelings of sadness, lack of
enthusiasm and frustration due to the situation of
pandemic and quarantines.

(+0.186)

Food Consumption Patterns in Pandemic

PCA1: The pandemic affected my food
consumption patterns. PCA2: My consumption of
basic foods increased with the pandemic. PCA3:
My consumption of unnecessary food has
increased.

le—

(0.141)

Consumption pattern factor PCA4: My food
consumption in restaurants and in food outlets
has decreased. PCA6: During the Pandemic, my
family's eating habits changed because some
member has chronic diseases.

Sociode mographic factor
(dichotomous)FSDE3: The consumer is
between 31 and 40 years old. (+ 0.308) FSDO1:
The consumer is a student. (+ 1,159) FSDO2:
The consumer is a student and a worker. (+
0.831) FSDO3: The consumer is a dependent
worker. (+ 0.65) FSDO4: The consumer is an
independent worker. (+ 0.911) FSDOS: The
consumer is unemployed. (+ 0.95)
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Discusion/ Discussion

—> Aumento de la desigualdad econdmica.

— Elaboracion o modificaciones de politicas sociales.

— Empresas que se quieren reinventar, innovar y/o reestructurar.

— Tomar decisiones de marketing, publicidad y promociones para potenciar el negocio en tiempos de
pandemia

—> Impacto de los factores psicoldgicos en las estrategias de marketing en las empresas.

—> Increase in economic inequality.

- Preparation or modifications of social policies.

— Companies that want to reinvent, innovate and / or restructure.

—> Make marketing, advertising and promotional decisions to boost business in times of pandemic
- Impact of psychological factors on marketing strategies in companies.



iMuchas Gracias por su Atencion!

Thank you very much for your attention!



